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95%
S ARE HAPPY
60% Parisians WITH THEIR VISIT
35% rest of France 85% ARE
5% foreigners VERY SATISFIED !

70 % General public

35% came

:.% with tr?eir
0 family !
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75+ PRESS ARTICLES
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2019 OBJECTIVES

More exhibitors
in the

8 000 m?

MORE EXHIBITORS
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g FOOD
MORE AUTONOMY SECTOR
SPACE vertical farming, urban agri-

culture, hydroponics,
permaculture, etc..
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More exhibits
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MORE REPRESENTATIVES
OF T HE
SOLAR -./ &J/
HYDROLIC \
& WIND POWER
SECTORS

INTERNATIONALISATION
of the event
(EXHIBITORS,
VISITORS,
MEDIA)




